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MYSTERY SHOPPING

Every six months, our researchers mystery shop hundreds of
products in banking and insurance to assess how transparent
providers' purchase journeys are.

Through our Insight Portal you can get our feedback on your
purchase journey, see best practice in the sector, and learn
how to improve transparency and accessibility. You can also
see how to rise in our transparency league table. 

This feedback is especially valuable in light of the FCA
Consumer Duty's emphasis on customer understanding.
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MYSTERY SHOPPING

We assess how clear important product information, like key
fees or cover limits, is made during the purchase journey.

We also assess how accessible the website design is and look at
font size and the use of jargon. 

For each question in our purchase journey analysis you can see
a breakdown of how other brands in the sector are performing. 
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DOCUMENT ANALYSIS

Alongside our purchase journey analysis we also do a
document analysis on policy wordings or terms and conditions
documents.

The Insight Portal gives you feedback on your documents,
reveals how you can improve their language and design, and
shows how you can better your position in our terms and
conditions transparency league table.
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DOCUMENT ANALYSIS

We analyse seven criteria, split between document design
features and language features. 

You can see the requirements for top marks in each of the
criteria as well as the trend in scoring in the portal. 
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TRY IT OUT

To see how transparent your journey and documents are go to: 

https://insight.fairerfinance.com/


